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Pk Et ACE

Cut r i c u turn ma ft!ri i th pub 1 i cation represents a further s t ep i n the

(,idgi)i rig -prone!,', of (-:,fir.ri(.0 1 um development i n the Consumer vnd Fomi,1 y

Idogrom of Hie !';,111. Diego Uni fied School District.

Curriculum development undertaken by the district in the early '!910's focused

So
(in Meeting the demand!, Of Pert F, Consumer and Homemaking Edu:0)-ion section of

the Voco-Lionot Education AmendMents of 1968. Curricula were designed by tea here,
--

to odd e con'.',umer.fous to courses with special consideration- given to IV.

contribuficoc of ethnic grbups and to e(:onomically'dehressed areas. StuderiL,,

paren-ft,, odministers and consumer-homemaking advlsory comittqes contribuledi,

-=,uggelions and evaluations during the developMent.and use st0c..e,Of curriculum

ih clothing end textiles, foods and nutFition, childdeval

educotidn, family studies and housing.

consumer,-

Emerging student and societal concerns Plus newprogramIwT6rfties from the 1976

Vpcdtioha.1 Ed6cmlion'Act provided the impetus for-revision.of thpse curriculum

moterials.

Subpart (5 of the 1976 Vocational ucatfion Act defines consumer end homemaking,.:

education as an instructional program designed to prepare indi-viduals for the

occupation of homemaking and to meet the challenges of dai ly, living. The program

emcompasscs con umer eddcation, foods and nutrjtion, family relationshipS and

0

parenthood education,. child ,development and quidance,,houSingtond home

management (including resource management) and clothing Adkqextiles.
,,,41.4

The framework foronsumer education deyeloped by the Bureau of HomeMaking

Education, State Department of.EdUcatioui under the 1NCINCL project (Innovativ.7.
-. t

CurricuJo fn Con5umer EducAtion) was adopted as a- district -.framework tor

1-'



consumer educat(on in 1975. Concepts in this framework are organized Around

the consumer, the consumer In the marketplace and the consumer in the 'com-

munity.

All courses offered by Consumer and Family Studies departments focus on con-

sumer concerns 20% of course objectives are designated for this. Consumer/

Education & 2 represents the course that directly addresses the total

conceqs of the framework. Curriculum materials for the course were initially

developed by Colleen Steck in 1971-72. Karen' Crow, in the summer of 1977, re-

411

viewed the course for its relationship to the INCINCE framework and for its

relevancy to Subpart 5, student needs and current and projected societal

concerns. The material was further developed and edited by Dr. Joan Martin,

project advisor and editor.

Focus of the revision centered upon reorganizing the objectives according to

the INCINCE firamework, checking for sex bias and adding objectives related to

cultural awareness, handicapped individuals; environmental issues. and career

development. The curriculum materials from the Bureau of Homemaking Education,

Curriculum Design for Consumer Education and Maximizing Human Potential served

as references for the curriculum reviewers.

The format-of the Consumer Education curriculum material differs somewhat from

previous district publications In consumer and Family 141-udies. To facilitate

use by teachers and students in planning, managing and interpreting the course,

the traditional teaching-learning sequence pUblication has been divided into

two parts. This publication--Course objectives; Content Analysis, Supporting

Objectives and Generalizations--represents the first par>Nap.4 tie total curric7

culum revision. The publication includes the major course objectives, a

4



7.

content analysis, detailing the subject matter inherent in these objective',, dnd

,:.elecfed supporting ob,jr'c t i ves and content generalizations developed from the

analysis of the course objoclives/contont. The objective' are,designed for WO'

Of; one or a two semester course. leachers doing d two course wquon( wiii

need to adapt the level of the course objecfives so the second semester ',tri-

dents are working at a higher competency level. These teachers may aloso (PooL,e

to.divide the topics over the two semester period.r

the objectives are coded to the major emphases of the Consumer and rdmily Studies

program in the distriCt Consumer education,I LC], CuAtural awareness (CA],

Human potential (including sex stereotyping and bias emphasis [HP] and CdrOOF

education [CE]. A grid is included to summarize and show quickly how each

course objective relates to these four emphases.

The second stage of the revision will incorporate the objectives and general-

izations with new and revised teaching strategies and support materlal). for

the learning experience section of the Teaching-Learning Sequence in Consumer

Education. Evaluation items and FHA/HERO suggested activities will also be

added.

Teachers are encouraged to use the new publication with thc;., existing Trachin

Learning Sequence in Consumer Education until the second st xle is published.

F-r- the most part, the main points of the consent analy';is corre!,pond the

units or areas identified in the exHting guide. learnin experiences can he

seleeted that Fire consistent with thr revised objective. Mdy

request additional learning experiences from the Computer Retrieval System.

iTi

Project Advisors

Aina Summerfelt

Jane Stein

Joan Martin, editor
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A predetermined number of ..tudents wi I I demonstra o abi I i ty t,i:

. Ana I y.to the re 1 t.i ons h p tween value., caul tur i .11 Ind

factors and the use of resources in creating a desired p 011.'rfl of

Apply the decision making process tr, sole( ted consumer related probelur.
and issues.

3. Dos,. r i the. no le consumer !7, play i ri thr Arm, ,In IeI I y

4. Analyze the meaning of and the individual's responsibilities involved
in implementing the four uonsumer rights: Right to ,]fi,ty,

ho informed; Right to be heard,and the night to choose.

). -Interpret financial obligations al various stages of the tam Iv life

cycle. D*tvelop a money management plan based upon prole, 1ed resoures,
income and need.

6. Select appropriate savings, investment and insurance pr,)(Irum',.

7. Examine consumer use, sources-, forms and sorts of credit.

8. Describe the relationship between consumer decisions and food fa
food production and processing, food costs and shopping practices.

9. Formulate criteria for the Selectir'n and care of ,:lothrrirl.

10. Select a new or used car based upon environmental, per financial
and oper'atinq and maintenance criteria.

11. Describe factors to consider in t-,electing housing and home

12. Analyze effects of American consamption patterns on the community,
the environment, the economy and other nations.

13. Examine steps involved in career planning and fi7 inq employment.

tki
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(5iJggested time sequ nce:

1.0 Life Style
I ''.

2.0 Decision Making
i

3-.0, Economic System ,

4.0 ,Consumer Rights and Responsibilities

5.0 Money Management

,6.0 Consumer Savings

7.0 Consumer Borrowing

8.0 Consumer Buying: Food

9.0 Consumer Buying: Clothing

10.0 Consumer Buying: Transportation

11.0 Consumer Buying: Housing & Home Furnishing

12.0 Consumer and Environment

13.0 Career Decisions

11/2

1

1 week

2 weeks

I 'week

2 weeks

weeks

I week

1/2 weeks

2 weeks

I weeks

I week

I week

2 weeks

I week
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CONSUMER EDUCATION

COURSE OBJECTIVES, SELECTED SUPPORTING OBJECTIVES AND
CONTENT GENERALIZATIONS .

I

1.0 Analyze the relationship between values, cultural, social and economic
factors and the use of resources in creating a desired pattern of living.

OBJECTIVES CONTENT GENERALIZATION

1.1 Distinguish between fat-ft,
values-and standards.
[C, HP]

Distinguish between per-
sonal, family and social
values. [C, HP]

Describe the influence values
have on shaping a lifestyle.
[C, HP]

1.2 Describe ways family customs,
beliefs and traditions influence
life styles of various cultural
groups. [C, CA]

Identify community conditions
that can influence an individu-
al's or'family's life style.
[C, CA]

Compare the values inherit in
income use of selected indi-
vi-duals and families with vary-
ing levels of income. [C, CA]

age

7

Facts are true statements of things
as they really are. ValLes are an
idea or concept of the desirable
that give direction to life. Stan-.
dards are a criterion or set of
criteria used as a base of compar-

. ison.

Social values represent the col-
lective values held by a given
culture or subculture.
Family values are the accepted
values which direct behaviors in
interpersonal family relationships.
Personal values are the ideals which
integra4-e the personality and make
it predictable and whole.

Lifestyles of individuals are di,-
rected by the values they hold and
act upon.

O

Cultural traditions, ethnic back-
grounds, family beliefs and customs
are reflected in various living
patterms.

The culture of the community -its
values, institutsi\ons and customs
are reflected in 'carious living
patterns.

The manner in which income is earned
and spent as well as the amount of
income influences life styles.



OBJECTIVES

f.3 Identify human ,and.mate-
rjal resources which in-
fluence consumer behavior.
[C,

Critique selected re-
source management prac-
tices. [C, HP]

Suggest ways available re-
sources can be substituted
for limited ones in sllapi ig
a life-style. [C, HP]

'Identify ways public ser-
vices provided through
taxes benefit peopIe in
the community. [C]

Identify local community
`resources available to
residents in various sec-
tions of San Diego. [C,CA]

Compare community services
available to metropolitan
San Diego residents with
those available to subur-
ban residents. [CA]

Examine increased costs of,
community facilities and ,;/4

service caused by vandalism
and poor consumer use. [C]

Identify public services
provided by private and
volunteer service organ-
izations. [C, CA]

8

CONTENT'OENERALIZAT.rONS

-J -

When one uses an ability,_an attitude,
knowledge or energy, 'human resources.
are, used.

Non human,resources include use of
time, money, goods, property or 'com7...-
munity resources.

The ability to perceive and manage
resources and the availability of
resources Jnfluence satisfaction
and goal achievement.

v.

Resources may be interchangeable.
Different forms and combinations
of resources can be used to achieve
goals.

Forms of taxes levied at the federal,
state and local levels provide pub-
lic services that cannot be provided
effectively or economically by the
private sector.

Creative use of community-resources
and service can be used to enrich
individuals and families:

recreation
health

- transportation
employment
education

Costs and uenefits of communityiker-
vices are shared by all citizens.

I

Volunteer service organizations,
civic, religious, culturaf, and
professional groups supplement
the servicL3 provided by public,
agencies. They respond to specific
needs of individuals and groups in
the community.

41-hnic and cuIrdral ur,sociutions
work on current rind economic
concerns of groups in the community.



OBJECTIVES

1.3 Exploe kinds of volunteer
servlces open to youth and
young- adults in the commu-
nity. [C, CA, HP, CE]

9

-;

CONTENT GENERALIZATIONS A

./) Contributions of time, energy, skills
111gnerkonsumer goods by individuals
and families support community
programs and services.

1

'Volunteer services offer the th-ance
to gain personal satisfaction, per-
sonal competence and a sense of com-
munity involvement.



2.0- Appky,the_decision making process to selected consumer related-problems
and' issues.

OBJECTIVES

A

Demonstrate_use of the in-
dbiry\ process by:

- recognizing-a pr!iat...1em

and stating questions
that guide inquiry
and limit scope of re-
search.

- considerikng tentative
solutions based upon
hypotheses

- clarifying terms and
concepts

- collecting data and
evaluating data. sources

- analyzing data to test
hypotheses and draw
conclusion

- applying conclusions to
new situation. [C, HP]

DeMcnstrate use of the val-
uing process by:

- recognizing the value
components
considering value
evant behavior

- clarifying values ex-
emplified

- hypothesizing about
value .sources

- analyzing value
natives

- examining value pre-
l'erences [C, HP]

re l -

alter-

Demonstrate use of the
.decision process by:

- recognizing a decision-
problem

- considering alternatives
- cirif'Ying alternatives
- predicting consequences
- analyzing alternatives
- ordering alternatives
[C, HP]

10

CONTENT GENERALIZATIONS

An individual' onsumer behavior-Us
characterized b inquiry, valujnq de--
cision and cons.Limer actio,r1.

L_

-1-Fi>iftrocess of inquiry enables the
consumer to acquire skills for the
continual processing of information.

The valuing process facilitates a

rational view of consumers' world
and may be used consciously to in-
fluence consumer decisions.

The decision process brings together
the results of the inquiry process
and the valuing process. Mastery of
the process enable-, (_onsumeri to
cope with future cormumer decHionr,.

$



"OBJECTIVES CONTENT CENERAL1ZATIONS

-
Demonstrate use of the--4, Action upicin consumer decisions is
consumer action procesy essential to effect change.
by: 4-

/00- recognizing issues
Considering evidence
and alternative ac-
tiOns
clarifying consumer
9ctions
organizing evidence
and selecting action
initiating.and
uating actions [C, Hr,,,]*

2.2 Locate examples depicts yly one decision is related to
ing ititerrel-ationships d%cisiOns which were made
,of decisions with past, (1 earlier, and any one decision may
present and future de- have results that will affect pre-
cisiOns. [C, HP] sent' and future decisions. Example:

(so

energy transformation of product

Diagram a central- A central-satelite decision is
13,atelite decision. characterized by the presence of
Ed] a si90.ficant, central choice plus

a number Of related dependent
choices.

Project possible effects A chain decision is direcIly depen-
of a chain decision. dent upon the preceding Choice and
[C] the chain can start or stop at any

point.

Examine relationship be-
tween use of resources and
decision /action. [C, HP]

Describe limitations of the
decision making process.
rc, Hr]

A decision involves using resources
in order to carry out the decision
and the resources may be increased,
decreased or depleted in the process.

The decision making process is
affected by;

one;s capacity to do it
environmental limitation
what one is willing to risk
amount of research into alternatives
time benefit factor
attitudes and 0mb-flans

* Consumerlducation Curriculum Modules A Spiral Process Approach.
U. novernment Printing Office. #1780- 01284, 1974.
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3.0 Describe the role consumers play in the American economic system.

.0(

OBJECTIVES

.0%1 List basic characteristics of
the American economic system.
[c]

5

1

Illustrate the circular flow
of goods and services in the
economy.
[c]

3.2 Identify factors which influ-
ence the types and amounts of
goods and services produced
in our economy. [C]

Relate the consumer's role to
the influence it has on pro-
duct development and sales.
[c]

Trace production and marketing
costs on selected consumer
products. [C]

3.3 Describe major role of govern-
ment in providing consumer
services. [C]

I2

CONTENT'CENERALIZ'AtIONS
-

The economic system of the U.S.
mixed economy where the public se or
(government) d the private s for
(business and industry) conduc
economic acti ities.

In a private enterprise system, con:
*timer demand greatly influences what
to prefillvce; the pri'ffit motif stimu-
lates bUsiness activity and produc-
tion, competition encourages effi-
ciency; and the individuals are per-
mitted to choose freely the ways
they will apply their talent and
savings to the production output of
goods and services.

The ecc7tomy -functions in a circular
flow of goods, services and money
among consumers, business and govern-
ment.

The market is the basic institutional
arrangement through which the pro-
duction and distribution of goods and
services are determined.

The interaction of supply and demand
is a determining factor in,the availabi-
lity an prices of goods aild services in
the market.

Production and marketing costs are
primary economic factors determining
the prices of goods and services.

The goods and service's provided by
government are generally those such
as police and fire protection, education
certain health services, and highways
that would be difficult or impossible
for individual citizens or the private
sector to provide.



1/4. OBJECTIVES CONTENT GENERFT1.7.

_.f; Identify role of individuals
in influencing governmental
action. [C3

To make intelligent and r:easonatle
deciSions on the role to be played by
government it the economy? the benefits
and disadvantages of government action,

'tand 'spending need to be 'carefully ex-,
amined:

Individual citizens, b\4 their votes
for specific candidates and programs:,
4etermine what wil' provided by
government and for ,Thom.

Relate public demand for addi- Public demand for additional nenefits
tional benefits' and services _to and services without ccrrespondin]
the need, for increased taxes. tax increases can lead to dovernment
[C] deficits and contribute tb excessive

inflation.



4.0 Analyze the me*irg.of and the individual's responsibilitie. involve
in implementing the four consumer rights: Right to safety, right to
be in,formed,-rigPt_ to be heard and the right to choose.

'....'

OBJCTI CONTENT CENEF,ALT.ZATloNS

4.1 -Identify proalUcts and prac-
tices *hi/h are harmful or
potentially harmful to con-

. sumers. [C]

Identify the major federal
age es that protect and
serve c nsumers. [C]

Describe consumer protec-
tion services provided by
state and local agencies.
[c]

Interpret basic purposes
of selecte'tsi legislation
designed to protect the
customer. [C]

The consumer has the right to g:..pect
purchases to meet criteria f(-Jr safety.

Governmentaq agencies establish and
enforce standards of safety for 5peci-
fic categories of products.

Food and Drug Administration
Federal Trade Commission

- Treasury Department
Environmental Protection Agency

- Occupational Safety and Health
Administration
Office of Consumer Affairs

- Federal Energy Administration
- Agriculture Department

State and local agencies include
such as the following:

- Department of Consumer Affairs
- Department of Health
Bureau of Weights and Measure
Department of Licensing
Bureau of Food and Drug

Local:

Small Claims Court
- CALPIRG

Consumer Aid Center,,
County or City Attorney's Office

Legislation specifically der.
for consumer, protection include',
such acts:

Fair Packaging and labeling Aol
Select appropriate protec- Consumer Credit Prc)tgction A( I

ti on legislation that applies Textiles riber Product Information
to specific products/or con- Act
sume r problems related to Federal Food and Drug Cw.molic Act
safety. [C]

24
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CIHIFLHVLU r:LHERALIZAJI

4.2 ! valuate the accuracy and
',.reliability of various

,durheu of ren',umr.

TLI
infor-

The cdnuarner the t t

and ,incur -ite on

urr,(, r r) . r

pretoc t ,r, r I

sources of .r,r-c.,um(2r

pr ri,-111c

.

N n

:r1,1e
arr,ti an

--
Identify courses from which 1 Consumer information is available
information about services
und products may be obtained.

from public and private testing
agencies, professional and trade
associations and manufacturer-

Examples:

Public: U5DA, FDA
Private: Better Pusinesc
Consumers Research, In,
Union.

-
p,ureau,

Consumers

Identity methods used to pro- Advertising, promotion, sales, buying
mote sale of gdods and ser- incentives such as truding ulars and
/lees. LC] coupons and balesmanship at point df

sale influence the information available
to cuutomers.

Describe how various selling
methods affect buuiness, con-
sumers and the economy. [C]

Identify psychological techni- Advertisiing can be analyzed to detect
gues used n advertising to its psychological appeals, vu I ues and
influen consumer information its use of symbols, color, jrriager;
und induce peoHe to buy. end language.
[C]

rxamine various types of
udvertising the language
techniques used in each
FCI

Consumers are better able to analyze
the information provided by adverti
ing when there is knowledge of various
types of advertising and the language
appeals used.

If; t i vu

imHtitti(T)ul
(unformity

informJtiv,2
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4.5 Identify reasons consumers
becume victims ul fraudulent

[C]

Distinguish between misuse of
-product and pi.oduct failure.
[c]

Explain dpproriate procedures
registering consumer disatis-
faction dnd grievances. [Cl

Identify where the consumer
might go for assistance when
sellers fail to respond to
reasonable demands and requests.
EGQ_

Report a grievance or problem,
'with necessary facts and data,
to proper sources in a logical,
reasonable manner. [C]

Explain fUnctions of small
claim courts. [C]

4.4 Indicate ways consumers exer-
cise their freedom of choice
in consumer decisions. [C]

17

2

CONTENF GENERAEIZATION

Consumers who are uninformed, hamper-
ed in lanqudge 11(ills, too lrLr_Ainq
or easily influenced dre more likely
to be victims of consumer fraud.

Consumer misuse, not product mal-
function, is frequently the cause of
consumer complaints.

The consumer has the right to regis,-
ter complaints and to the redress of
grievances.

Cons-umers exercise their right to be
heard Wcommunicating their needs,
preferences and satisfactions as well
as their grievances to business and
government.

Reporting complaints to the local
business 'firm provides the most di-
rect avenue of recourse for consum-
ers.

Consumer complaint centers of local
news media, Belyter Business Bureau
and public and private protection
organizations assist consumers with
problems and advise on recourse avail-
able.

Consumers, protect their right of.re-
dress by reporting instances of decep-
tion, fraudulent unfair practice or
product failure to the proper author-
ities.

The small claim courts handles civil
cases involving small sums of money.

The consumer has a right to choose
among a variety of products and
services at fair and competitive
prices.

(--
Consumers exercise choice by select-
ing proehtts and services which meet
their needs and bycommunicdting
their preferences to sellers and
producers.



OBJ ECTI VES CONTENT GENERALIZATION

4.4 Identify factors that in-
fluence the consumers' right
to choose from among a variety
of products and services at
competive and fair prices.
[C]

Monopolies and other anti-compeTifive
practices resArict consumer choice
by limiting the variety of producl
and services available.

Certain government regulations, policies
laws restrict freedom of choice in

e public interest.

2



').0 Interpret financial obligations at various stages of family life cycle.
Develop a money management plan based upon projected resources, income
and needs.

OBJECTIVES CONTENT GENERALIZATIONS

.1 Relare'-41evel of ncome
to personal abilities,
occupational selections
,And economic conditiohs.
EC, HP, CE]

A
lxplore personal abilities
and skid Is in relation to
career goals. [C, HP, CE]

Identify current apd
potential occupational
opportunities opening
for men and women:
[C, HP, CE]

Identify a range of
possible economic fu-
tures. [CE, HP, C]

Examine educational
opportunities available
locally to upgrade one's
occupational-competence.
Er, CE]

Identify personal skills
and competencies indivi-
du'als and family members
contribute to the family's
real income. [C, HP]

5:2 Predict financial obli-
gations encountered during
an i;ndividual's single,.
early independent life
stage. [C, HP]

Compare representative
spendirig patterns of
single persons with
varying incomes. [C, HP]

Level of income is inOuenced by
personal characteristics, occupaiion-
al choice, educational qualifications,
geographic location and economic condi-
flans.

Career choice is guided by one's
values, goals, attitudes and interest.

Types of occupations and degree of
success obtained influence an indivi-
dual's economic status and standard of
living.

Changes in occupational steredtyping
broadens career options for both men
and women.

Examining the future requires a life
span orientation and the weighing of
immediate gratification against de-
ferred gratification.

Continuing education and technical
training extend employment opporttni-
ties and earning power and may increase
personal satisfaction from Work.

Perception and use of available
resources other than money increase
the possibility of achieving a de-
sired pattern of living.

Independent living involves taking
care of:..one's basic needs for shelter,
clothing, food and psychological need
for self recognition and personal
grtiwth.

An individual's style of living may
be affected more by a pattern of
spending than by the amount of money
earned.

19 21kJ



OBJECTIVES CONIrN1 GrfIrkAll/AIIHNh

5.2 Describe the relationship be-
tween early married stage and
possible financial problems.
[C, HP]

Estimate potential increases
in family expenses during
child-bearing and preschool
stage. [C, HP]

Describe financial problems
families are'likely to en-
counter in the early and
late child-rearing stages.
[C, HP]

Suggest ways parents can help
children and youth develop
positive attitudes toward use
of money. [C, HP]

a
Identify ways young people
can contribute to family in-
come. [C]

Examine financial concerns
of retired and elderly
persons. [C, HP]

5.3 Identify reasons for a spend-
ing plan. [C]

20

In early years of marriaLie, m,)ney
tends to be a critical area of con-
flict.

income may be low
differences in values, goals and
use of income require resolving.

The child bearing and early child
,rearing stage is characterized by
evaluating and adjusting financial
plans and practices with the increase
iw family size.

AsLthe family enters the early child
rearing years, expenses mourv,t_with
money needs competing for the use of
income.

The later child rearing stage repre-
sents the peak expenses for many
families.

Children /youth establish habits and
attitudes toward use of money during
these stages which provide a founda-
tion for the development of money
values.

Teenagers may contribute directly or
indirectly to family income through:

services
assuming responsibilities for some
of their own expenses
direct contributions

Reduced income necessitates adjust-
ment in use of financial and human
resouces.

Making a spending plan tends to in-
creasewsatisfaction and financial
benefits for individuals and families.

A spending plan is a way of classify-
ing needs and wants and allocating
funds equitably to receive hati-;fac-
tion. .

)

A spending plaft lets individuals rind

m/h

families know ow much they can spend
without assu

d
mg more debt than They

can handle. :
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HPI

I den fy har at. reri cs
Wild spend i rig p I an.

N./

xp I i n how pr rld i n t p

vary among di f f ca rem I

, CA

Indicate major provisions of
a spending Oan. ICJ

l'er cep t i (1[1, In,), ( r o.d 1 I

Ci", may nnh an{ e C,I I ;III; t His

money management potential r indi-
viduals and familit

Chdracterislics of a v, rkable.spend-
i rH) p I ,111 i IIC l UdU ) It 'm(:m t r f rnli I y

members, provision for savinir allow-
ances for unplanned expenes, flexi-
bility and realism i n planning and
carrying out the nlan.

riff-or:Jive spending plans reflert
differences in values, goal', wants
and needs of individuals anri families.

Spending plans are b,i ,ed un,.41 a

realistic appraisal of income
and financial commitments.

money income, real incro
fixed expenses
fte2<ible expens
emr),rgencies

- savings

flesigri A record keepi-ng system Systemic record keepikg contributes
f)r own or -,pecified family to financial managemen\
use. LC]

De!7,cribe need for perrnent
financial records. [C]

Explajn the purpose of
chocking unts. [C]

Define banking terims used
with checking accounts.
[C]

rkkng out A procedure' for keeping
inancial records he individuals

verify expenses.

When there is enough money to main-,
tain a balance, checking accounts can
be convenient and safe way of dispens-
ing money. Cancelled checks act as re-
ceipts.

Knowledge of terms used with chocking
nts aids the consumer in selectina

and maintaining the type appropriate to
needs.

deposit
check

- forgery
overdrawn
endorse

service charge
bank statement
reconcile
deposit slip
joint account
check record or
stubs
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Compare c'osts of chocking
services offered by various
banks .

Reconcile a bank statement,
checkbook record and can-
celled checks. [C]-

Explain appropriate pro-
cedures for handling a over-
drawn checking account. [C]

Develop a spending plan based
upon values, goals, and pre-
sent and future goals. [C, HP]

Adapt a spending plan to meet
unexpected situations.
[C, CA]

Prepare short income tax form,
documenting all necessary re-
cord. [C]

Identily appropriate sources
of assistance and advite for
preparing tax, returns. [C]

Explore sources of help in
fl.nancial planning available

the community. [C]

CwAs of cnet'king sefyi,e
financial institutions.

Consumer-, can raise of l()wer

checking costs through seler.tion
of services and check systemr-

Prompt and accurate at to

bank statements facilitate financial
management and record ke(Ting.

7'

A spending plan is an effoctive [eel
to increase satisfaction from income.

Periodic review of a financial plan
is essential to meet changing condi-
tions and achieve goals.

Taxes are levied to provide certain
services and goods for all citizens.

Public and private agencies and
consultants provide assistance for

,,tax preparation, example:

Internal Revenue Service

Specialists in financial plann,ing
are aiyailable to help-individuals
and families with financial pro-
ble0s.

3 )
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o.l Interpret the ft',r,t)H', lot

and personnl values irilwrent
in a savings program.

$

Propose ways in which indi-
vidunls' and families habits
of thrift can add to money
available for savingss.

HP]

ldenlify ways and places to
save and invest for differ-
ent purposes. [C]

Compare the safety, liquidity
and expected raZfe of return
for specified types of say-
ings plans. [C]

Select a savings plan suit-
able for specified indivi-
duals and families. [C, HP]

'Analyze ways in which a sav-'
ings program can differ for
individuals and families
from varying backgrounds,
value systems, economic
status and financial re-

[C, HP1, CA]

( :ON II NI LI NI 1/,11 I /A I' C.,

!,r1V flf r, 1)1 (v i de f if b:_r II I .1( r1,:11 ttI
expon.,w; unexpected emerg)ao II)', or

vi. I tin i t .111(1 f u t 11 (? I1( 1,11

Individuals have the potntial k,

help,confrol -their own future by
establishing both long nod short
range gonls.

i r-r, ftyc) t vs', rndk i rig

between spending for immediate needs
and wants and postponing spending for
later snlisfaction.

Selection and use of resources in
thrifty manner can increase money
and may help alleviate environmental
problems.

Different financial institutions
offer a variety of savings plans and
services to meet individual needs
and goals.

Safety, return and availability and
risk involved are important factors
to consider in choosing a savings
plan.

Financial institutions offer a
variety of differing returns on
money invested:

commercial banks
savings an.V'oans
credit unions

The savings and investment plans of
individuals or families reflect
their ;values, general goals, stage
of life cycle, level of iccome and
financial goals.

23 9
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1,. !Ji.1)Iity advantages and di,.
advantages ot vat ions invest-

. kate various investments pro-

volved

III rill ti) 1)()I(.11I 1.11
and Ani,,1110 of risk

I

i

Metermine the type and amount
(0 advice needed to aid in
making appropriate saving and
invtn decisions. H.)

1 I r (asorr. for and the
wi 1 I . [

Define the moaning insur-
rc

I don,t. i f y cur r t and prcljected
persona I f any, for
which ins nr.ance in, needed.
[-C]

F3escribe,the basic types of
insurance and the protection
each provides. [C]

t'oN it NI i .1 NI 1Al ! .'A I c

I :Ivo'. Imon I r. in, Ind ill, ot-tto I,I Hu. rn,I-t- trt II,1 Ind

111,111, i,l I 111VIr'.1mi,n t IA, triad( i

per sc)ri,1 I pr yet ly, -1,(11), a l t,

I)()I1(1. WWI I'.

v4 I men t pr tr,Inr i I VI, d I,
I d r,k, i n Iht pr , .1 o, I I I,li ri-

i II ,IC iit Ur rl.

fa to p I dm) tro pr or,r.
or-r rig for the trr.e, 1 11,1,4,.!rv,I I ion

r,porH,,, I o f cap i 1.11 and proper t y
1f tot death.

Insurance is protection against
possible financial loss and is based
upon the principle of shared risk.

The way individuals perceive affects
the amount and kind of insurance they
believe they need.

Basic types of insurance ihclude
tieaith insurance, life insurnce,
property insurance and soci ';e-
curity.

4101"

Lompare the protectio, provided Basic types of life insurance include
and the costs of the four types straight life, term, endowment and
crf life insu4-ance. [C] limited payment.

Plan a life insurance program The need for !ife insurance is deter-
f )r specified individuals/ .mined by one's present and future
tmilis based upon their life financial needs and family responsibili-

s-tyles, financial obligations, ties.
income and stage in life cycle.
Cc. H'1

identif.y types of be.nefits pro- COvernment soLial insurance :,rovide
;ided under :oriel 7)ecurity. medical benefits, survivor benefits
;V] and retirement income for eligible

citizens.
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setisty present need end

Credit temporarily in f(!,r,c., the

slendard of living at the expense of
incurring 0 debt.

ed i 1 i Iva i 1 eh f r ,.)m bank, r ed

un ions, les end per ',on,1I f i nen(

comp n i M.; Lir Jrice ,

merchants and pawn shop',.

ed i t card, , charge lc( aunt
revu l V 1 rig accounts; d re sour Les o f red i t .

Clefine meaning of terms related Knowledge of terms used in credit
to credit use. IC] an essential «msumer skill.

Identify foims in which credit the vet' ws forms of credit include:
is available.

irescribe types of credit cards
available to consumers. [C]

!_A-ate advantages and disavan-
tages to the use of credit
cards. [C]

7..S Cite types, sources and
relative costs of credit for
different purposes. [C]

service credit
sales credit
open charge account

- revolving charge account
- ninety-day charge

installment loans

Three basic types of credit cards are
available: bank cards, travel and
entertainment cards and one-company
cards.

Crr,dif cards provide convenience, instant
credit, emergency use, flexibility,,cash
substitute and ease of payment.

Lending agencies and consumer credit
sources differ in rates of interes/,
payment methods, serviLe c,ffered and
security required.

Comparison of sources and forms of
credit and cash loansdpelps the -consumer
choose the service best suited to his/
her needs.

Compute costs of various forms Credit is a service paid for by the _on-
f credit. [d.] sumer and costs vary amr,nd different lend-

ing institutions.
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OBJECTIVES CONTENT GENERALIZATIONS

Fallacies are based on misrepresenta-
tion, misinterpretation and misinfor-
matiOn.

Describe the implications
food faddism and quackery
can have on individuals
and families. [C, HP]

Identify ways a cons
can recognize a food
faddist or food quack
[C]

0-

A nutrition fact implies a scientific
basis. Facts about food emerge from
the research and work of leading sci-
entists and nutritionists who work in
universities, research foundations,
hospitals, government agencies and
laboratories providing authoratative
nutritional statements.

The danger in food faddism and quack-
ery includes:

- essential nutrients may be lacking
and health damaged.
economic waste faddish foods and
treatment are expensive.

- failure to seek early medical ad-
vice.

- imposing of false ideas on people.

Generally, food faddists use some of
the following techniques:

Almost always have something to

Bypass the professions, go direct-
ly to public. Higher in price than
similar products sold elsewhere.

- Appeal to people's emotions, using
scare tactics. Play upon fears,
hopes, superstitutlons.
Undermine people's confidence in
the general food supply by suggest-
'rig food processing and production
damages people's health.
Make extravagent claims for the pro-
ducts they sell. Promises to cure,
help live longer.
Take a few facts from scientific re-
search and use them to back product.
Partially quote authoritive infor-
mation or misquote to own advantagn.
Attack public health
American Medical Association and
recognized nutrition authorities.

- Poses as an authority. Uses testi-
monials and 'case histories.



OBJECTIVES CONTENT GENERALIZATIONS

iY

8.1 Examine claims for health
and organic foods in light
of sc'ienti'fic crPteria.
[Cl

Critique various popular
articles, books or nutri-
tion-health programs for
soundness,of nutritional

ipormation. [C]

Identify agencies protect-
ing the consumer against
fraudulent food and nu-
tritional claims. E4D-

'--7--

Proposeappropriate con-
sumer action for speci.fic
food faddism situations.
[C]

8.2 Identify factors that in-
fluence individuals or
families food patterns
and preferences.
[C, HP, CA]

4'

Examine food consumption
patterns of individuals/
families wifb, varying
lifestyles.. CA, C, HP]

is

V. Analyze percent of 'income
aLloca*ed for food expend-
itures at various econoMic
levels. [C, HP]

Health, organic foods are those thougtxt_
to have superior health-giving and or/
life- giving properties. Organic re-
fers to foods or crops grown from "nat-
ural soils" with natural pest control
and fertilizers.

Mass media present an abundance'of
misleading and inaccurate information
concerning food, nutrition and health.

The Food and Drug AdministrAion en-
forces regulations pertaining to label
ing. Provides scientific evidence of .

fraud.

Federal Trade Commission governs false
and misleading advertising and has
jurisdiction over materials that cross
state lines.

The United States Post. Office is em--
powered to prosecute individuals or
companies 4o solicit money by fraud-
ulent advertising forproducts'purchas-
ed by mail order:

Reporting questionable health claims
to proper authorities is a consumer
responsibility.tY

Food habits may be influenced by socio-
,economic status, food supply; taboos,

superstitions, prejudices, customs,
age, sex, occupation, family group,
geographic location Ynd religious
affiliations.

The values one places on the social,
economjc, nutritive.and emotional as-
pects'of 'food influence the kinds and
amounts of food used,



OBJECTIVES CONTENT GENERALIZATIONS

8.2 Examine amount of modiey
availaple for food on a
poverty level budget.
[C, CA]

identify local programs
that assist individuals
to obtain better nutri-
tion through adequate
food supplies. [C,HP]

Describe factors that
influence the cost of
food and food products:,
[C]

Compare prices of food
products with differing
amounts of processing-,
fOl

Compute.price per serv-
ings of convenience food
items and same items pre-

.

pared from basic ingre-
dients. [C]

Identi-fy advantages and
disadvantages of using
convenience foods: [C]

While a competent manager can reduce
the amount of money needed for food,
there is a practical minimum below
which it becomes increasingly diffi-
cult to acquire adequate nutrition
and to provide culturally accepted
variety in food.

Support systems exist for individuals/
families who cannot afford enough food
for adequate nutrition.

foOd stamps
child feeding programs

- new and expectant mothers, infants
and young chirdren
senior citizens low cost meal
programs.

The cost of any given food differs in
relation to the season, the processing
and marketing and location and facili-
ties of tOe store.

(When a store sells convenience, includ-
\ing long haws, credit; HocatiOn and
'd-eiivery, the cost of food tends to in-
:orease.

Much of the fold dollar, gods for pre-
processing and prepreparation of good
products.

Foods that have had a comparatively
large amount of processing or market
service are classified as convenience
foods..

Reasons for using convenience foods
include saving of time, not having to
purchase seldom used items and safe-
guarding the quality of the product.

4
33



OBJECTIVES CONTENT GENERALIZATIONS

8.3 Explain purposes of
food grading and in--

, spection. [C]

Design a-label that meets
government requirements
and is useful to the on-
sumer. Ea3

Demonstrate ways nutri-
tional labeling.is help-
ful in meal planning.
[C]

Compute cost per unit
of various foods for
comparison purposes.
Cci

The agricultural Marketing Services
develop quality standards on which

, the grades of various foods are
based.

Grading of foods usually provides
some protection -for consumer.

Food grades: meal, poultry, eggs,
fresh fruits, vegetables, canned
fruits and vegetables

When meat bears a meat inspeCtion
stamp it is an indication that sten-
darsds of wholesomeness have been met.

- Meat Inspection Act
Poultry Product Inspection Act

Knowledge of labeling practices, how
to use the information provided and
'relate it to prOduct end use can
help con ers make more economical'
and ap opriate fo6d choices.

The law requires the disclosure of
brand name, manufacturer and local,
net weight and ingredients used in
decreasing amounts on abels. It

is, voluntary to give nutritional
labeling unless,Aihe food is fortified
or enriched or making a nutritional
claim.

Nutritional labeling, if used, must
list numbe'r.of servings and serving
size, protein, carbohydrate, fat in
grays and vitamins and minerals.

Nutritional labeling is helpful in

?bunting calories, avoiding resIricl-
ed foods and estimating percentages
of USDRA consumed daily.

Consumers who can compute foods c(i5ts
can save money.

- compute cost per oz.
- substitute foods similar ',4 food

valu.e_6f lower/ price
- use less expensive form of food

.L.

34



83 _interpret value .of. unit
pricing. [C]

Explain use of open dating.

IC]

CONTENT CENERALIZAT IOW;

-Unit pricing enables the consumer tc
compare various sizes by cost per unit,
thus making a more economical purchase.

Open dating insures the consumer of
purchasing fresh products. There is
not a standardized date required. At
present, expiration, packing or pull
dates are used.

Assess coupons as an When coupons are routinely used in
economical tool to use shopping they can enhance shopping
in shopping. [C] organization and new product aware- ?

ness as well as save money.

If not used with discretion, they can
increase the number and costs of pur-
chases.

Describe value o an or- When an organized_ shopping list
ganized market I t prepared, there tends to be a saving
[C] of money,,time and energy.

Describe sales techniques
used by markets to encour-
age consumer buying. [C]

Describe ways consumers
can reduce their food
expenditures. EC]

When food advertisements are consulted
before shopping, menu plans can be made
for economical use of sale items. Sale .

items must be on shelf or available
upon request.

. Awareness of a market's advertising and
sales motivation techniques aids a cus-
tomer in not overbuying:

free samples
location of displays
grouping of items
advertised specials

Economical food buying involves consid-
eration of unit costs, amount of waste,
nutrients supplied by food, timeli.energy
and further expense in preparation,
family or individual budget, tradition
and food pieferences.

Explain storage pro- The effects of good food shopping habits
cedures for specified can easily be lost if food is not stored
foods. [C] properly.

meats, fish, poultry
fresh produce
dairy'products

45



9.0 Formulate criteria for,the selection and care of clothing,

OBJECTIVES CONTENT GENERALIZATIONS

9.1 Identify socio-psycho-
logical aspects. of cloth-
ing selection. [C, HP]

Locate examples of cloth-
ing advertising directed
toward goals and values
of young people. [Cl

Describe factors that in-
fluence amount of money
spent for clothing. [C]

/.2 Identify different types
of stores and the merchan-
dise and services offered
by each. [C]

Compare quality'of garmerffs
at same price and at dif-
ferent prices. [C]

Trace the energy trans-
formation of a clothing
article and relate it to
real- cost and environmen-
t-di cw;tr; f the article

Clothing can be a means of communicat-
ing one's role and self-concept.

Clothing is a cue to personality; it
conveys an impression of what an indi-
vidual is-, does and believes.

An individa-al's social and psycholog-
ical need for recognition, prestige,
and security may be partially met '

through clothing. Advertising c3pa-
tilizes on these needs.

Clothing needs, individual and family
income, and goals influence the amount
of money allocated to clothing.]

Resources ?pliable for meeting cloth
ing needs include available goods and
services, purchasing power and personal

,,information, ability, time and energy.

Sources for obtaining clothing may in-
clude department stores,. specialty
stores, neighbortood stores, mail order
houses, variety stores, discount houses,
factory outlets, clothing exchanges,
garage sales, gifts and home and custom
sewn clothes.

The decision of where to buy depends
upon factors as range of merchandise,
services provided, conveniences of shop-
ping, business practices of the store,
atmosphere and accessibility of the store.

36

Wise buying-and shopping requires an
awareness of fabric, construction and
design, cost and function.

Clothing that is attractive and durable
may not necessarily be expensive.

Cost of clothing may be influenced by
raw materials, labor cp,sts,/production
costs, marketing and plikaqing, retail
costs, overhead and plplif.



OBJECTIVES CONTENT GENERALIZATIONS

9.2

Identify advantages and
disadvantages of methods
of payment for clothing
purchases. [C]

DifferentFate between
. fads, fashions, and style
as they pertain to cloth-
ing selection. [C]

Interpret guidelines
available to consumers
to make satisfying cloth-
ing detisions. [C]

9.3 Describe ways to pro-
long life of clothing.
[C]

Describe function of C

soap or' detergent, wa-
"ter softeners, bleach
and fabric softeners
in laundry. [Cl

Identify water pollu-
tion problems beillfcr'
created by detergents.
[C]

Demonstrate'sorting
clothes according to
fiber, color, sturdi-
ness, amount of soil
and fabric finish.
Fcl

Clcrify stains and
identify the type of
stain removal agent
needed with the nature
of the stain. [C]

The environmental impa[:t of the pro-
duction of materials fr,r cl-,thing may
be considered detrimental by some con-
sumers.

Garments may be purchases through cash
payments, installment buying, charge
accounts and layaway plans.

The value one places on short term
clothing styles versus longer lasting
ones affect both the individual's
clothing expenditures and the economy
of the fashion industry.

Guides to help,.,one become a better
clothing shopper includes advertising,
'brand names, labels, seals of approval
and 'past experience of self and others
with the product.

Since clothing expenditures constitute
an important part of disposable income
intelligently caring for clothing maxi-
mizes consumer satisfaction, saves mon-
ey and prolongs use of clothing.

Knowledge of the variety of laundry aids
and their purposes allow consumers to
select ones suitable for their clothes

/ and for protection of the et-ii-ronmenT.

When washing clothes, garments are sort-
ed according' to finish, color, fiber
content,.garment construction, amount
of soil, use and ability to attract lint.

Stains on garments may be classified
according to the type of remover needed
to eliminate the stain: absorbant, soap
or detergent, solvent or chemical.
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OBJECTIVES CONTENT GENERALIZATIONS

9.3 Remove various stains
from different fabrics.
CC]

Compare advantages and
disadvantages of various
methods of dry cleaning.
[C]

Before attempting to remove any stain,
consider the fiber, colorfastness and
type of stain---,- protein, oil base,-
grass.

Self-service, coin operated dry clean-
ing machine may be a satisfactory means
to clean garments that require no spe-
cial care;.however there may not be
adequate bacteria control.

Quality of commercial dry cleaning ser-
vice depends upon the reputation and
standard of the company.

Damage done to clothing by dry cleaners
can be appealed to the local Textile
Arbitration Board.



10.0 F,elec't a new or used car based upon environmental, personal, financial
and operating and maintenance features.,

OBJECTIVES CONTENT GEHERi-LIZATiONS

I0J) Identify environmental-and
energy concerns related to
use (if dutomobiles.
LC.4 11P]

Identify how consumers
values and purchases can
influence auto manufactur-
ers' responses to environ-
mental issues. [C]

Determine, for specific
individual/family situa-
tions, amount of money
that can be allotted for
Personal transportation.
[C, HP]

10.2 Describe fixed and flexi-
ble expenses of car owner-
ship. [C]

Compute the monthly op-
erating costs of owning*
a care when it is driven
a specific number of miles.
[c]

Define depreciation and
compute approximate a-
mount of depreciation for
three year, on a particu-
Oar car. [C]

Current social concerns can be pro-
jected into the future by examining
the consequences of the continuation
of current trends and by hypothesiz-
ing the effects of alternatives to
current trends.

The automobile is a major contributor
to environmental pollution and energy
use, but is also a major factor in
the nation's economic health and in
peoples' freedom of mobility.

Informed consumers making discrim-
inating choices of products can in-
fluence the fu tioning of the mar-
ket to serve umer interests and
improve utiliz ions of resources.

Decisions regarding the use of in-
come affect the life style of in-
dividuals/families.

Fixed expenses occur at 'regular in-
tervals for a period of time. In-

cluded are:

installment payments (principal
and interest)
License fees
Insurance
Local or'state taxes

Flexible expenses occur regularly or
in varying amounts. Included are:

gasoline
- tires
maintenance
miscellaneous costs

.2,Arrleciation if the yearly value re-
duction of a car. The value of a car
typically depreciates 25,to 30 per-
cent of cost price in the first year,
15 to 25 percent in the second year
and 10 to 15 percent in the third year.



OBJECTIVES CONTENT GENERALIZATIONS

10.2 Develop a list of-good
Practices in caring for
an auto. Classify as
to yOarly, monthly,
weelOy care jobs. [Cl

Describe three series of
tests given to a used car
before purchase. [C]

40.

Identify factors to con-
sider in selecting a car
dealer. [C]

Interpret various warranties
offered by dealers. [Cl

()

Depreciation may be decrea_cd through
good maintenance practices and thus
result in a higher resale or.-,trade-
in value or increase the life of the
car.

Three tests that should be given to
used cars before purchase include:

Inspection
Driving test
Mechanic or diagnostic center
check

Inspection includes checking I) in-
side for wear and tear, 2) tires for
wear, 3) rust spots, flaking paint,
4) ripples in paint or repainted
places on body, 5) windows and doors,
6) shaking wheels, 7) loss of brake
fluid, 8) light switches, controls,
safety devices, 9)'worn shock absorb-

.ers.

Driving test-includes I) wheel align-
ment, 2) smooth acceleration, 3) trans-
mission, 4) brakes, 5) steering,
6) pistons, 7) road test smoothness,
8)'overheating.

A trusted mechanic or diagnostic cen-
ter should check: I) compression
pressure, 2) brakes, 3) underside
leaks in the engine, transmission,
wheels and rear axle housing, 4) muff-
ler and tail pipe, 5) frame, 6) sus-
pension, 7) steering assembly.

. Considerations in choosing a car deal-
er include:

reputation of dealer
location in relation to residence
of .buyer.

prices in comparison with other
dealers on similar cars.
services pf ,yided by dealer.

Warranties on used cars are generally
for 30 days, with cost of any repain;
split 50-50. New car warrantie ry,u-

alky extend for I year or 12,000 miles,
whichever comes first For a warranty
to be valid, it must be in writing.



OBJECTIVES CONTENT GENERALIZATIONS

10.2 Formulate a check list
of various types of costs
in buying a new or used
car. CC]

Compare cost, availability,
driving requirements, lis-
censing of a handicapped
driver to those of the
non handicapped. [C]

10.3- Compare costs of finan-
cing through a car dealer,
credit union and bank.
[C]

Fill out a sales contract
in a simulated car pur-
chase. [C]

Explain the rights of the
creditor and debtor in
cases of default in credit
payment. [C]

41

Because of the amount of money involv-
ed and the importance of the auto-
mobile in one's daily life, the many/
factors involved in purchasing a mar
need to be carefully considered.

Frequently handicapped drivers en-
counter numerous obstacles in their
quest to live in a normal environ-
ment.

Dealer finance charges are usually
higher than those charged by a bank
or credit union.

Contract law determines the rights
and obligor s of each party on
entering c 1r transaction.

A contract.is a binding agreement
regardless of whether or not the
signer understood the contract.

A contract should be signed only
when the buyer reads and under-
stands it and when all blanks have
been filled.

Creditor's rights granted through
installment contracts include:

late charges
title retention
add-on clauses
repossession
deficiency judgment
wage assignment

'Other creditor rights not explicity
granted in contract clauses include:

wage garnishments
attachment
prepayment or rule of 78

5 -;



OBJECTIVES CONTENT GENERALIZATIONS

10.3 Debtor's legal right to reciprocate
creditor's actions include:

Small claims court
Disclosure laws.
Bankruptcy laws and wage earners
plans
Truth in Lending law includes:
disclosure, advertising

- Three day rule, penalties.
Fair Credit Reporting Act
Fair Credit Billing Act

- Protection against deceptive
collection



11.0 DesLribe factois to consider in selecting housing and home furnishing.

URJECTIVES CONTENT GENERALIZATIONS

11.1 Define needs of persons
that' housing he meet.

HP

De!,criLe how cultural
diversity can enrich
neighborhoods.
[fl, HP, CA]

Housing enables people to safisty some
of their basic physiological, psycholo-
logical and social needs.

Personal values, life styles and
cultural backgrounds can influence
housing choices.

The family affects the
and its environment and in turn is
affected by the neighborhood.

Describe factors that in- 'Housing choice is influenced by
fluence choice of housing. family composition, stage in family
[C, HP, CA] life cycle, health status of members,

values, goals and interests of in-
dividuals and family as a whole, types
of activities carried on in the home
and family economic and social situa-
tion.

11.2 Identify factors to con- Consideration should be given to:
sider when selecting the ,-----
Iscation of a house or

\ apartment. [C, HP]

Identify advantages and
disadvantages of various
types of housing available
f() tirTI Fs . [C, HP]

At

Services available utilities,
police and fire protection, sewers.
Nearness to work, school, shop-
ping and medical .f,acilities,
churches, public transportation.
Type of area, urban, suburban,
rural.

-- neighborhood - zoning, ages of
residents, pet regulations, ap-
pearance,

A critical appraisal of the advantages
and disadvantages of the different
types of housing may help one establish
personial criteria LI,r the :selection
of housing.

Apartments
Condominiums
Nplex
M(A)ile hurnus

Hmily
Rejirement re'jdon(e!.,



OBJECTIVES

II..? List features to examine
in checking the quality
of housing. [C]

Distinguish between ad-
vantages and disadvant-
ages of renting and buy-
ing. [C, HP]

11.3 Define terminology used
in renting and home
financing. [C, HP]

Identify adVantages and
disadvantages of financing
a home through various
methods. [C]

Compare the total cost of
a home using three vari-
ables--down payment, in-
terest rate and number of
years of mortgage. [C]

11.4 Examine selected govern-
ment programs that assist
low income and elderly
persons with housing sit -
uations. [C, HP, CA]

CONTLtJ PAL ! ZA( nt,,r

The types r.,f design, ..ari!att:per.

materials and'meth()ds of -onsfru_-
tion reflect the guality of

Consumers should examine site/
storage, safety and str-uctural fe

The decision to rent-or own regres
weighing ps/chnlogical
advantages from a shor' Ipl Hrg pc,int
of view.

Knowledge of legal term's- >i / is

necessary to understa'id ond ,ut
successful housing transactions.

- Renting related terms
Buying related terms

Various types' of mc)rfgage loan agencies
are available for the consumer:

Loan agencies
Savings and loan associations

- Building and loan companies
Commercial banks
FHA, VA loans

- Insurance Companies

Factors involved in the total co-t-j-,

of home ownership depend upon:

Original cost
Interest rate taxes
Insurance
Total monthly payment

- Closing costs
- Depreciation
Operation 3rd maintenance

Society, through goverprNent ;ram,-
and financing, as!.,Ht gons.umei-, and
communities in solving. housirvl pro-
blems.

Legislative act--
- Public low rent housing
- Housing for elderlq and handi,.apped
Urban rnnewal program

- Open housing policio.,
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OHJICTIVEll

11.4 Inventinntn housing
nIterntionn needed by

phynically disabled.
IC, HP, CA]

I 1.5 Identify emerging techno-
logical, environmental and
social changes that could
affect housing decisions
of the future. [C, HP]

Identify minimum essential
household equipment needed
as individuals establish a
first home. [C]

g Critique a selected equip-
: ment item for structural

characteristics, multiple
use, energy requirements
and maintenance and Care.
Eci

11.7 Identify home Jurrlishing
needs of selected indi-
viduals establishing a
first home. [C]

Describe factors to
consider when choosing
home furnishings.

CONTENT OENERAhfZATIONS

Persons with phr_,ical limitationn
have special housiog needs.

Advancements influencing housing deci-
sions are changes in technology, de-
sign theory, materials and methods
of construction.

r, Land use and housing costs may lead
to more multiple dwellings rather
than single family dwellings.

45

Energy and environmental issues in-
fluence public policy related to
housi ng.

An indiyiduals value system and
interpretation of wants and needs
influence buying habits of house-
hold equipment.

Efficiency in equipment is affected
by design, materials, installation,
suitability for a variety of tasks
use of energy, maintenance and ease
of usel..

1,

Values, goals, standards, life style
and personal and economic resources
'influence the kind and amount of
furnishings require-.

Factors-fo cOnsider '3,1ecting
fu'rnishings include:

Cost
Quality of.construction,
Durability

- Method' of payment
L- Design. prinCipl

Need
Space
Care and upkeep
Personal satisfaction
Personal resources do it
yourself skilln



12.0 Analyze effects of American consumption patterns on the community, the
environment, the economy and other nations.

OBJECTIVES

at.

12.1 Identify the major environ-
mental problems related to
consumer consumption
patterns. [C, HP]

Examine consequences of
personal and family con-
sumer choices on the en-
vironment and the economy.
[C, HP]

Compare' the social and
ecological costs of the
use of limited resources
against the economic
benefit. [C,-ji-IP]

12.2 Identify ways individuals
and faMilies consumptlom
,patterns waste and pollute
watertrC, Hp)

Describe ways individuart
can help reduce water
pollution alnd practice
water conservation.
[C, HP]

- 12.3 tdentify vari,ous sources
of energy. E,C3

0

4

CONTENT GENERALIZATIONS

Consumption patterns of individuals
and families affect the quality of
the environment.

high level of consumption
planned obsolescence

Individual consumer choices and
practices contribute to the collec-
tive environmental problems.

Efforts rected to solve environ-
mental pro lems need to be evaluat-
ed in terms of their effectiveness,
social effects and economic costs.

Reduction of consumption to conserve
limited resources and reduce pollu-
tion an have adverse effeiT'S on
economicaprowth.

The life styles of individuAlstans
families are increasingly intertwined
and interdependent with1alk pe4les
of the world.'

Most Americans do not treat water as
a.limited,usource: Bath home, and
industrial use of water can pollute
water

)
-toUrces.

ehergy may
sourTe: /

coal
7 oil
= natural" gas

'-',nuclsear fuel
wind

ome -om a varietypf.

I

wood
n)

geothermal
human



()E JICI IVf CONTIM GLNEWLIZAIIONS

txamino how individual
and family consumption
paltorir,, was le energy
1-0,;OUrCOS. LC, HP]

Yropose action for con-
serving energy resources
by consumers. [C, HP]

12.4 Interpret the concept of
"international interde-
pendence" in relation to
the world food supply.
[C, HP, CA]

Describe factors that
are involved in indivi-
duals and families food
consumption patterns.
[C,. HP, CA]

12i5 Identify air, noise and
vNual polltYtionthat
exists in local neigh-
borhoods. [C]

Propose individual action
to reduce air, noise and
visual pollution.
[C, HP]

aI
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Personal wun Is And haLifs can conflict
with more general .r3lues of preserving
energy resources.

Individuals and families may need to
reslrict purchases and use of consumer
products to conserve scarce naturol
resourc s and limited energy supplies.

A fred- chosen simpler-lifestyle can
reduce energy use.

The adequacy of the supply in all
parts of the world has effect on
people evitrywhere.

Problems related to world use of food
resources include increasing popula7
tion, transportation, extremes in
surplus or defiency of available goods,, )

and social, political and economic
relationships among nations, state
and/or individuals.

Rapidly increasing populations and
inadequate food supplies can threaten
people's health And ecor progress'.

Changes in eating patterns in a society
come about through changes in either
the acceptability or availaility of
food items.

Value-standards and patterns of living
of individuals and families and busi-
ness/industry standards can affect the
environmental quality of neighborhoods.

Recycling of discarded consumer goods'
and "rite ,products conserves resources
and r.g-duces disposal and pollution
problems.

Consumers through i-ndependent and group
action programs can help improve the
environment.

5:7
yE



13.0 Examine steps involved in career planning and finding employment.

2

OBJECTIVES

Identify advantages work
provides for individuals
and society. [CE],

Describe relationship be-
tween one's view of the
work ethic and his/her
value system. [CE, HP]

13.2 Interpret the xmcept of
career planning.
[CE, HP].

,List factors that in-
fluence career choice.
[OIL, HP CA]

Assess personal qualities
aptiti,,,es and interests
that to career
selection. [CE, HP]

List jobs for which high
and low labor market de-
mand,exist. [CE]

CONTENT aNLPAlIZATIOW,

The productivity of individuals contri-
butes to satisfaclion of ,oc ielal needs

as well as to fheir own needs.

An appreciation of the world of work
in our society helps individuals un-
derstand the value and importance of
each worker to society.

Work provides opportunities f,J indivi-
duals to gain material benefits, iden-
tity and purpose and function in life.

Individuals' work ethics re4pets their
value system and has a profond effect
on their life of work.

Career planning involves coordinatin
interests, abilities, economics, and
decision making.

Vocational choie is enhanced hy:'

a clear self understanding
aptitudes, abilities, ambitions, .

resources, limitations'and their
'causes.
knowledge of the requirements,
conditions of success, advantges,
'0 disadvantages, compensations,
portunities and prospects in

various lines of work.
analysis'Of the relationship be-
tween Self and job requirements.

Career choices can be guided by one's
values, goals and aptitudes, abilitick
and interests. Economic conditions,
labor market need and family traditions
and influences can also a infect career
choice.

Learning to make accurate p rceNions
)!\of one's own values, needs, goals, re-
'sources and skills and talents ca
in career selection.

Examinationrof current and projected
needs for various occupations can help
individuals make career decisions.

1:1
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15 ' Idontify non traditional
iareor possibilities for

[CC, HP]Alen and women.

lxamino the amount of
education/Ja-aining/ex-
porience reguirod for a
selected career ladder.
[CE]

13.5 Identify laws related to
securing employment.
[CE, C]

.1%

Locate employment programs
sponsored by governmerit
agencies for youth and
young adults. [CE, C, 1-1P]

4
Identify items to include
in a wor.'credential'file.

[CL]

Project strategies to use
in securing employment.
[CE]

Prepare a resume designed
for a specific career
interest. [CE]

Describe w=ays jo prepare
fc>.r'an emHoymk-I't interview.
[CE, HP],

49

CONTENT GENERALIZATIONS

Traditional occupational sex role
siereolyping is being challenged.

The level of employment individuals
can obtain influenced by their
competence, amyunt of education and
experience, the\ demand for that
particular- job and personal ini-
tiative.

National/state and local laws affect
the employability of an individual.

- Age discrimination in
Employment Act
Employment of minors

- Child labor laws
Equal Pay Aci
Fair Labor Standards Act Federal
wage-hour law)

Government agencies provide a variety
of, programs to aid empIcrent of young
peole.

1/4

Work\credentials can include ocial
secuOty number, birth certificate,
work' permit, diploma, degree certifi-
cation, license, professional or ',union
membership,, naturalization papers
security clearnace, military service
record and resume of gualificationls and
work experience.

Communication skills are essential
securing,employment.

(

A resume includes a brief compilation(
of pertinent personal information, work
experience an personal information.

A personal interview can be the sing'
_most.decisive stage in seeking employ-
ment, '

Preparing for -141-10 interview involyes
fuldwig Ourself well and knowing/some-

'

thijig about the'organization you re
Frit'e7yewing with.



OBJECTIVES

4
C

CONTENT GENERALIZAlIONS

13.3 Critique simulated employ-
ment interview. [CE]

13.4 Identify occupations re-
lated to consumer services,
personal and family eco-
nomics. [CE, C]

Describe the kind and a-
mount of education, skills
and personal qualities
needed to succeed in various
consumer, family and personal
economic fields. [CE,C]

Appearance, body language and communi-
cation skills can influence an inrer-
viewer.

Occupations-relating to consumer set
vices, personal and family finance field
may be clerical, sales or service in
nature.

When considering an occupational choice,
factors to consider'are the characteris-
tics of those working in the field, their
lifestyles, location of jobs, responsi-
bilities and activities related to the
job, potential for advancement and amount
of education needed.

50-
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